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Welcome from Neill Ricketts, Chair of Forest Economic Partnership
Forest Economic Partnership Update (Neill Ricketts) 15 Minutes
Mobility as A Service & Transport Study (Andrew Callard) 25 Minutes
Fastershire: Partnership Projects (David Trevelyan) 20 Minutes
FoDDC Levelling Up Fund (Bernie O’Neill) 35 Minutes

2021 Stakeholder Meeting Dates (Neill Ricketts) 5 Minutes
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The Board

s : - lan Price
Wendy Jackson Neill Ricketts Bernie O'Neill _ _ -
lan is Managing Partner of the Griffiths Marshall

Wendy Jackson leads on Human Resources. Elected Chair of FEP in December 2020, Neill Ricketts and Bernie O'Neill is the Vice Chair of FEP and leads on Business Advisory Group.
leads on Legal. Equality and Diversity.

Andrew Callard Paul James David Trevelyan Rob Jenkins

Andrew Callard leads on Marketing. When not Paul James leads on Finance. He is a member of the David Trevelyan is Company Secretary for FEP and leads Rob Jenkins leads on Safegaurding.

volunteering for FEP, he runs Aimed Business. Digital Communications subgroup. on the Health and Safety, Governance, Quality and IT.



FEP Governance

Board of Directors

Stakeholder Group
TIBB DC E&S
Sub-Group Sub-Group Sub-Group

Project Managers
Group

Project Manager

Project Manager

Project Manager Project Manager Project Manager




Financials

Account Balance

Allocated Funding: IF Project

Allocated Funding: Biosphere
Reserve

Core Funding

£ 31,562.80

£ 13,945.60

£11,160.00

£ 6,457.20



Join The Board

We are looking for new Directors with specialities
in Law & Community Interest Companies!

Please email fep@fdean.gov.uk for more
information.
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ruralésy
FEP’s Transport Study, Mok techinologies

Service &
SMART Rural Leadership Projects

MaaS: Enabling Rural Geospatial e-Solutions
Funded by Geospatial Commission through Innovate UK SBRI

Rural Technologies (Innovation, Sustainability, Rurality, User Needs)

WMG, Warwick University gCybersecurity); CCRI, University of
Gloucestershire (Rurality)

Aqua Eye, Evergreen, i-Lateral (IT Development)
Forest Economic Partnership (Inhabitant and Businesses Surveys)
Lydney Dial-a-ride; Stagecoach; FoDDC



The Coming 2030 Rural Transport Crisis?

® 97% of households surveyed have a car.
® 2 cars works for a two-person household.
® Post-Covid flexible working?

® Since 1990 the amount of CO2 produced by
transport has not changed!

® 30 year death spiral of rural public transport
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Key

o Commercial or externally funded S106
e GCC funded

GCC and Other Local Authority Jointly funded
Fully funded by another local authority

County Boundary

Levelling Up Issue

Forest of Dean District

Index of Multiple Deprivation
(IMD)

- 2 ’

UCESTERSHIRE

IMD Decile
Ml : - Most Deprived
. -

©CON OO LW
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10 - Least Deprived

© Robert Berry, Countryside and Community
Research Institute (CCR), 2020.

among least deprived 10%.

5 miles
Data sources
S50 3 Ordnance Survey Zoomstack
2) Ordnance Survey BoundaryLine:
3) Index of Mulliple Deprivation for England
2019

& Crown copyright and database right (2021)
Contains public sector information licensed
under the Open Government Licencevao!




Mobility as a Service (MaaS)

® Multi-modal use of transport to get from A-to-B cost & time effectively
® By 2031 aggregator forms of MaaS worth $35B globally

® Rural MaaS has major obstacles:
O Inflexible supply and demand
O Data inconsistency reducing action by operators and travellers

O Unintentional personal data breaches and organisational data misuse/insecurities
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Integrated MaaS Schematic System

A
Schematic Representation of Journey options & m ﬁ gq &
using public transport in a rural area. T2
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rural&s .
7 Maa$S Keys to Success techniologies

Understand behaviours of target population in specific area

2. Supply options to meet mobility needs that vary daily, weekly &
seasonally.

3. Demand & supply requires integrated services & payment systems,
real-time information and understanding of customer needs.

4. MaaS has developed on the strength of wider societal, technological
and economic trends.

5. Modal shift takes time.
MaasS is a solution not a panacea.

Rural and urban are different. Simple transfer is not the approach.



Inhabitant Sample

Employment status

Student
2%

Other
Homemaker ___————
Self-employed '
15%
Employed PT
17%

= Employed FT = Employed PT = Self-employed = Homemaker

= Other = Retired = Student

® Town 33%, Village 39%, Hamlet 28%

Respondent age where known n=333

PNS 2% 2534
65+ 1%__ 3%  go

20%
35-44
17%
55-64
29% 45-54

22%

.24 w2534 w3544 w=4554 =5564 =65+ mPNS
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Inhabitant Use

How Often Do You Use?

Single Factor To Use Each More

100.0% 300

80.0% 250

60.0% 200

40.0% 150

20.0% 100

0.0% # I I
< , = EE - I
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\‘\(\Q Q \0\‘0 A® ;_,Q’b 0‘ » %\(_Ag S Awareness of service Cost of trip Safer routes General safety
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B Never M OQOccasional ™ Weekly ®m3-4timespw M Daily

* Caris king and typically not in a car
share




Transport Mode by Work Frequency

Work 5 days

Bicycle
2%

Bus

2%
Llf(/Car share

= Own car/motorbike = Lift/Car share = Bus wBicycle = Walk

Work Single Day
Walk

6%\

“

Lift/Car share
6%

= Own car/motorbike = Lift/Car share = Bus = Bicycle = Walk

Work 2-3 Days

Bicycle
4%

o

Lift/Car share
1%

B

= Own car/motorbike = Lift/Car share

= Bus = Bicycle = Walk
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Importance Rankings Inhabitants

Perceived Importance Overall

100.0% 100.0%
80.0%
80.0%
60.0%
40.0% 60.0%
20.0% 40.0%
0.0%
20.0%
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m Not important

M Important  ®mVery Important

m Not particularly important

Overall Ranking of Influence Factors

Time of Frequency of No need to Affordability Time of day
depart/arrive service change services intending to
travel

B Rankl MRank2 mRank3 MmRank4 M Rank5
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Encourage More and Less

What Encourages More Bus Use? What Would Make You Use Car Less? n=354
100.0% 250
80.0%
60.0% s
40.0% 150
20.0%
0.0% 100
S & S o X & £
& & & \’bz & & & 50
& @{\ & et & & X
o @ P & R 2 &
& & & 3 > 3
L@ &'a o.@ « & 0
,\‘\\Q} @ © = Increased Increased Bus service Bus gets me Increased Increased  Nothing
<& fuel costs parking closerto  thereon frequency traffic
. costs  destination time other  congestion
mNo effect mSlighteffect m Some effect m Great effect arices
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Inhabitant Modes of Travel

Means of Transport Shopping Leisure Activity Transport
350 350
300 300
200 200
150
150
100
100
50
50 n o M. ., | - 1
0 — — — - - - - Pub/Meal Visit Social ~ Venue Gym Sports club Meetings  Outdoor
Weekly food shop Daily food shop Other shopping leisure

. ) L. X 3 B Own car/motorbike M Lift/Car share ® Bus ® Community minibus M Taxi ® Bicycle ®m Walk
B Own car/motorbike B Bus ® Community minibus M Taxi ®Active ™ Other
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Where do We go to Work?
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Where do We go to Shop?
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Travel for weekly shop
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Business Survey Sample

Turnover of Sample

Under £50,000

29%
£1M+
39%
y_£51-100,000
10%
£0.S-1M_/ \_£101-250,000
4% £251-500,000 6%
12%

= Under £50,000 = £51- 100,000 = £101-250,000 = £251- 500,000 = £0.5-1M = £1M+

Numbers of employees
101t0150
6%

51to 100
10%

1
27%

2t050
14%
11t0 20
6%
6 '6°%1° 2105
31%

* 59% business premises, 20% home, 21% combination

Other

Transport

Retail

Recreation, Accom, Food
Professional Services
Manufacturing

IcT

Health

Construction

Arts

Business Admin

Agriculture Forestry

Industry Sector
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Business Travel Patterns

Workforce travel excluding elsewhere

Work from home

Other 3% Cinderford area

Gloucestershire 19%
20%
Ross & Coleford area
Herefordshire 16%
7%

Newent area

3%

Monmouthshire

5%
Mitcheldean area

Lydney area
6% ydney

21%

Origin of Visitors to Site n=33

Overseas, 2.2%

Worcestershire, _»/

1.7%
Herefordshire, /
6.3% ) Rest of
Monmouthshire, “~_Gloucestershire,
bio% 15.4%

How workforce get to work

Cycle, 1.7%

1

Taxi, 0.5% |
N
Bus, 3.3%

mCar wmBus =Taxi = Cycle = Walk



Business Views

How Accessible is Site by Public Transport n=43

Very accessible
23%

Not all accessible
28%

Reasonably
Accessible
19%
Accessible
30%

= Not all accessible  w Accessible = Reasonably Accessible = Very accessible

Factors to reduce car use n=43

Pressure relating to carbon footprint
Public transport that arrives on time
Better frequency of public transport

Increased tax costs on individuals

Increased tax costs on vehicles

Reduced parking availability

Increased parking costs

Increased fuel costs

mgreat msome mslight mnone

15 20
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Business Policies

Percentage answering yes

EV chargepoints within next 3 years #
Electric vehicle chargepoints currently 20
Other company vehicles for travel to...
Company cars just senior/sales staff? "
Company cars? 10
Parking cost to organisation? EWEA .
Parking available for all staff?
Parking on site? 0
None of the
00% 20.0% 40.0% 60.0% 80.0% 100.0% above

Corporate Policies held by Sample

CSR

Employee Carbon
monitoring

Carbon
Neutrality

Sustainability

technologies



SMART Rural Leadership

 Better understanding of how people and businesses in District view
transport and the real challenges ahead

* Input into an OECD working group on rural mobility due to report in
2022 on best practice and approaches.

* Phase 2 bid submitted to Geospatial Commission to build test and
trial a MaaS prototype in the District in Q1 of 2022

ruraléss
technologies
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Fastershire Partnerships
(David Trevelyan)




e

LEVELLING UP
the FUTURE -




g_-s" St Background
Forest of Dean FOFIEEIE:T g

= DISTRICT COUNCIL

Levelling Up Fund (LUF) announced in March 2021
Forest of Dean given priority 1 status
LUF project team & project board established

FoDDC sought expressions of interest and shortlisted projects against
grant criteria and national and local priorities

Highest scoring projects:

e Destination Five Acres — Leisure, enterprise, community
development

e Cinderford Town Centre Regeneration — Enterprise, community
develonment
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Forest of Dean FUREST

= DISTRICT COUNCIL

Destination
Five Acres —
proposed site

masterplan
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5.0 Aerial View




Change of use planning application drawings
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Methodist Church




the FUTURE 2.

Forest of Dean FUREST

= DISTRICT COUNCIL

i*$ 3 LE[:Qg;l@oP

Hartpury University & Hartpury College — Main Campus




Hartpury University Innovation, Careers &
Enterprise Learning Centre and EV Car




LEVELe Next steps

Forest of Dean FOREST

= DISTRICT COUNCIL

e FoDDC Cabinet decision 10 June 2021.
e Announcement on successful bids anticipated in Autumn 2021
e Work will continue to prepare schemes as grant conditions require commencement
by end of March 2022.
]
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Dates For Your Diary

10 September 2021 2pm - 4pm at Hillside Brewery, Longhope

10 December 2021 2pm- 4pm (venue TBC)



(Neill Ricketts)

FOREST
ECONOMIC PARTNERSHIP

Delivering a thriving economy

CIC Number: 12262533




Follow Us on Social Media

Linked [T}
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@FEP2050
www.fep2050.co.uk



https://www.linkedin.com/company/forest-economic-partnership
https://twitter.com/FEP2050
http://www.facebook.com/fep2050

